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WHAT IS AN INFOGRAPHIC?




United States

represen ted {Percentage of students who prefer online education from different states}
in 1000s

T e & o
"' mid west
S

T

north east

i’ﬂl Published by:

Sources - '
http:/ /www.stattrek.com/ south east Pa p e rSd t

on the

http:/ /www.educause.edu/
Providing Premium Custom Writing Ser

Information graphics or infographics are visual
representations of information, data or knowledge.
These graphics are used where complex information
needs to be explained quickly and clearly, such as in
signs, maps, journalism, technical writing, and education.
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The INFOGRAPHIC

SOYOUWANTTO LEARN MORE ABOUT INFOGRAPHICS
Infographics are usually based on a popular topic of dicussion or an internet meme

They mostly use use block letters and vector illustrations to take boring data and make

it entertaining. This paragraph introduces you to the idea, but most people don't read this

Keys to Success Color Usage -
Draw graphics |

to support each

talking point

lllustrated visual puns »

keep people interested

If they don’t normally care
about the topic at hand
they certainly will now.

Infographics use mostly values and only use the
main color for illustrations. Highlight colors will only
be used to draw attention to certain words

°
The Llne Graph is where we crunch serious numbers and use the whole page width.

Popularity of Infographics

2008 2009 2010

Make it Obvious Shocking Extrapolation

4 - - relat | “~r = li1ctr~ a
with a semi-related humorous illustration At the current growth rate, in 2158

infographics will be 90% of all internet content.

“I can’t
believe

it was that
obvious.”

Infographics

Pictures of Cats [l
Everything Else [l

2 e S e S £ S

Sources need to be hard to read, use a lighter and smaller font so no one will try and fact check you
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INFOGRAPHIC @ INFOGRAPHICS

Data visualization Is a popular new way of sharing research. Here Is a look at some of the
visual devices, informational elements, and general trends found in the modern day infographic,

DESIGN CONTENT

CRURT STYLE . FONT - COUNTRIES FEATURED - THEME

Percantage of isfograptucs with the following charts Retatve populanty of ddierent isfographe Thames
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o 2% +ees TECHNOLOGY
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COMMUNICATE IN AN ENGAGING WAY

PRESENT LARGE AMOUNTS OF DATA

MEBANINGFULLY

.
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REVEAL HIDPPEN FACTS FOR THE VIEWE

I
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YOUR TASK

HTTP://WWW.PINTEREST.COM/
MASHABLE/INFOGRAPHICS/--GO
FIND ONE INFOGRAPHIC TO
DISSECT WITH YOUR PARTNER

|10 MINUTES

GO



http://www.pinterest.com/mashable/infographics/
http://www.pinterest.com/mashable/infographics/
http://www.pinterest.com/mashable/infographics/
http://www.pinterest.com/mashable/infographics/
http://www.pinterest.com/mashable/infographics/
http://www.pinterest.com/mashable/infographics/
http://www.pinterest.com/mashable/infographics/
http://www.pinterest.com/mashable/infographics/
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‘The bolt can be o : S (eight I*tmeters) long”.

100 MILLION mier ot ishining peaths

STATE DEATHS RANK OF

VOLTS IS THE ELECTRICAL 20002009 DEATHS

Alabama 14 6

Thunder & UNITED STATES POTENTIAL BY LIGHTNING Naska 4 10

The air particles quickly expand and Number of Iy x‘::::as ; g;

contract at a rate faster than the speed Lightning Deaths N California 8 19

O tO thunc orms of sound creating rapidly moving sound inUSA - Colorado 27 2

IS A GIANT DISCHARGE OF ELECTRICITY ACCOMPANIED BY et 4i\ e A 2 7

A BRILLIANT FLASH OF LIGHT AND A LOUD CRACK OF THUNDER. > D.C. 0 a7

The current in a lightning bolt is as high as 30,000 amperes, HOT AIR ggg::;aia ;g l
about 150 times more than ordinary house current of 200 " L EE 0 48
amps. . Idaho 1 42

HOT AIR k lllinois 9 16

5 Indiana 4 27

! 4 28

) One grinder One lamp I?::\asas 3 32

” at.‘on 5 o - generates consumes Kentucky 9 17

" 4 3 Bkl ] Louisiana 1 1

f H\Jman Commun‘c . i 200 VOLTS Maine 5 25
5 and 5 26

n H\Story o . 4 29

Modef ; 3 I.Ighler particles
A The most Q- tend to be \
commonly accepted _ P>\ positwely charged
theory of how lightning | B \and end up near
forms is that, when ice 4 N the top

-
\ ) and water particles o 2 of the cloud, while
i — collide in a cloud, ! 4 VA N negatively charged
Wert qist they are charged. | 2 particles are near
éD Pg oo . the bottom of
‘ oI : f } ‘

the cloud.
Moblle

Long DIstane®
Touchtor®

SMS
Telophon®

COLD AIR

o E 4 tk" A '.c i i o
Tolograp L | A - * ~
' I.ION LIGHTNING STORMS “ e begras s

5 3
0

Tincan®

VERY YEAR. B e e

about 100 times per year.
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STATISTICAL INFOGRAPHIC

THE ECONOMICS OF AMERICA’S FAVORITE FOOD
U L LT

: @ WHAT ARE AMERICANS SAYING
: ABOUT THEIR FAVORITE BURGER?

I HOW MUCH OF EACH INGREDIENT
: IS CONSUMED ANNUALLY?

: % U.S. PRODUCTION AND VALUE
FOR EACH INGREDIENT ANNUALY

FAVORITE TYPE OF MUSTARD @ :

41.3 MILLION POUNDS ¥ :
OF MUSTARD VALUED AT

$18.0 MILLION

20.0 POUNDS I :
PER PERSON

7.4 BILLION POUNDS ¥ :
OF ONIONS VALUED AT

$843 MILLION

aty

@ FAVORITE BURGER BUN

POTATO ROLL

WHITE ‘
16%
KAISER ROLL ‘
s
<
-
~

SESAME SEEDS

10%
BRIOCHE
OTHER
5%
CIABATTA

ENGLISH MUFFIN

"B 134.6 POUNDS PER PERSON
Y ONE BILLION BUSHELS

USED FOR FLOUR VALUED AT

$6.64 BILLION

- Il 71.0 POUNDS

PER PERSON

- % 12 MILLION TONS

OF KETCHUP VALUED AT

$901 MILLION

¢mint...

o .
THE ECONOMICS OF AMERICA’S FAVORITE FOOD vmint

nnnnnnn

nnnnnnnnnnnnnn

xxxxx

SEEES
JEEES
41.3 MILLION POUNDS % B ok ONE BILLION BUSHELS
OF MUSTARD YALUED AT
$18.0 MILLION
0000000000
00PouNDs @ PSR e
PER PERSON
7.4 BILLION POUNDS ¥ OF KETCHDP VALUED AT
OF ONIONS VALUED AT 5901 M".I.ION
$843 MILLION
@ 20.3 POUNDS
PER PERSON
* 14 MILLION TONS
0 POUNDS B OF TOMATOES VALUED AT
R PR $1.2 BILLION

9.0 BILLION POUNDS
OF ONIONS YALUED &Y
$2.2BILLION NS5 ROURMRMRS @ fvonm ot

FAVORITE BURGER SI2E

||||||||||||||||
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CHANGE
8\ SOMETHING.

KEEP DOING
WHATEVER
YOU'RE DOING.

DO YOU WANT

¢\ TOBEHAPPY?
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News illustrated

Step1
Riding the horse

Dress classy
and dance
cheesy

Cross your
hands like
taking the
horse reins
and pulse

up and
down

Do small
Jumps with
your legs
spread like
you are riding

TR

The sudden explosion of a
South Korean entertainer
called Psy, has given the
world Gangnam Style. It is
setting the music and dance
world on fire and has a set
sequence. We simplify them
for your perusal

GANGNAM
STYLE!!!

The 5 basic steps

% When to use the steps during the chorus %

Step1

Oppa is Gangnam style, ahhhh... Gangnam style... Oh, oh oh oh oh, Oppa is Gangnam style...

Step1 Step2

che .'
ahhhh... Gangnam style... Oh, oh oh oh oh, Oppa is Gangnam style... Eeeeeh- Sexy Lady...

Step 4
Oh, oh oh oh oh, Oppa is Gangnam style... Eeeeeh- Sexy Lady oh oh oh oh. Oppa is Gangnam style.

Step 10r Step 2 (inthe last chorus)

Step 2

Step3or Step1( n

Step S (only at the end)

Step 2
Lassoing the sexy lady

Step 3
Now everybody is looking at me

Hands in pockets
or waist and
small hip side
movements
combined with

the foot steps
dragging the
right leg to the
left leg.

Lassoing

motion with

your right
arm

Continue
with the
horse-riding

Slight kick

with the right

leg. Alternate
with small
jumps with
the left leg

Footsteps B

" i

Finish this move

Step 4

Combine a few ‘sexy’ moves

Now move
your hips to
the outside
with quick
movements
twice

Spread and flex
your legs. Move
your body up
and down
three times

Rotate your right

leg three times,
maintaining the
body position.

Cross your
hands

over your
left leg

Step 5
Finish with a cool pose

wm
shape
with your
fingers

Spread your arms and raise your right leg
(position A). Now get down quickly on
your right leg and flex the left one. Now

rotate your right arm and with your hand
touch your chin doing a “L" shape with

your thumb and index fingers (position B)

HUGO A. SANCHEZCGuIf News
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TIMELIN
INFOGRAPHIC

Mashable Infographics

Design by @mvasilev
Research by Mike Vasiev
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How to Create
an Infographic

w? [

gtep®

Inverted Pyramid News Writing

ink of anidea
Make a list of .
oo i C Information they MUST have
: f your infographic P
 Createaskeleton % to know what happened
\ & flowchart )
' This will be your / .

o initial draft. 6 ' .

S Additional information that
emtrny %9 0% 9o O \ 2 helps them understand
etk el { ((p(, but isn’t essential

Choose 600

i o, \ Information that's
ro visA et % interesting

the text. 0 OI’ nice

~ Useavariety of
authoritative
sources.

”“\ ==E
4" —~4  Provide facts

\ > and conclusions
Illustrate statistics.
’ Make it simple.

/ - 4
ey Edit, edit, edit /
mgjg? Filter through '3

everything, and try /

to create a narrative. - HTTP//WWW.NEXTNATURE.NET/WP-CONTENT/UPLOADS/2008/04/NEWS WRITING INVERTED PYRAMID.JPG
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http://www.nextnature.net/wp-content/uploads/2008/04/news_writing_inverted_pyramid.jpg
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http://on.mash.to/17Lp28T
http://on.mash.to/17Lp28T
http://bit.ly/o6eCC9
http://bit.ly/o6eCC9
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